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“One of the principal aims of the Retail
Distribution Review (RDR) is to allow
consumers to have confidence that the
advice theyreceiveisintheir best
interests and that



In 2018, the UK and The
Netherlands carried out reviews
of their commission bans:
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European Commission Retail
Distribution Study (2018):
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Ban = price competition = lower cost
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Source: EU Commission /Norwegian Consumer Council
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Thankyou for your attention

Find out more:
thepriceofbadvice.eu

www.beuc.eu
@beuc

This presentation is part of an activity which has received funding under an operating grant from the European Union’'s Consumer

Programme (2014-2020).




